Pandemic slows home furnishing plans
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Mumbai: Consumer spen-
ding on home renovations is
still continuing, albeit in a
piecemeal manner Experts
from industries across paints,
home furnishings and bathro-
om fittingssaid consumers ha-
ve been staggering their
spends and are taking upreno-
vations only when needed.
Earlier; people used to over-
haul their houses on impulse,
mainly for festive occasions.

[na recent interview, Asian
Paints MD & CEO Amit Syngle
said if customers were earlier
keen on refurbishing all the ro-
oms of the house inone go, they
are now restricting it to just
orne at a time. “Discretionary
spends have come down and pe
ople are postponing heavy ex-
penses,” said Syngle.

RENOVATIONS BECOME NEED-BASED

» Consumers are changing
home decor & spaces to make it
more comfortable or apt for
work-from-home

> They are improving
hygiene factor too,
especially in bathroom
space, given the
pandemic's impact

» Pent-up demand s being

seen, with some brands
reporting 80-100% of pre-Covid
biz in September

» The fastest retail growth
has been observed in tier-2,
-3 and -4 markets

» Some players are using
their diversified portfolio to offer
more than one service, going
beyond their core expertise

Jaquar, however, said there
is no data to suggest people are
only going in for part-refurbis
hing. “Either the customer is
going in for complete renova-
tions or postponing it,” said
Jaquar Group director & pro-
moter Rajesh Mehra.

Roca Parryware MD K E
Ranganathan said the chal
lenge was that customers were

now only willing to indulge in
renovations that were need-
based and had become a neces-
sity for them. A pent-up de-
mand is also said to be fuell ing
the recovery process. Ranga-
nathan said Roca’s sales rebo-
unded to 100% in September
this year, reaching the same le-
vel as September 2019,

What's critical, said Syngle,

is the trust quotient that hasgo-
ne up and consumers are wil-
ling to invest in another service
of the same brand. It's for this
reason that Asian Paints recent-
lv forayed into furniture, fur-
nishingsand lighting afterfirst
entering the modular kitchen
space. “We are not going in for
blind diversifications. Our con-
nect with homes is strong and
our mindshare is higher than
our marketshare,” said Syngle.
Jaquar noticed a radical
shift in the way people interact
with their homes. “Home is no
longer a space which we need
only at the end of a long day
Now with the home donning
multiple hats, people have star-
ted questioning the functionali-
ty of their decor and the spaces
they created,” said Mehra,
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